Case Study:

Challenge:
To promote the
city of London
within the
United States
and beyond.
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placement
"London & Partners is the Mayor
of London's official promotional
agency. Our mission is to tell
London’s story brilliantly to an
international audience.
Our purpose is to support the
Mayor’s priorities by promoting
London internationally, as the
best city in the world in which to
invest, work, study and visit. We
do this by devising creative ways
to promote London and to
amplify the Mayor’s messages,
priorities and campaigns to
international audiences."

FOX 8 New Orleans, LA
WMTJ 4 Milwaukee, WI
KFMB 8 San Diego, CA
Northwest Indiana Times, IN
Pittsburgh Post Gazette, PA
Providence Journal, RI
St. Louis Post Dispatch, MO
Minneapolis Star Tribune, MN
The Arizona Republic, AZ
Tuscon.com, AZ
El Paso Times, TX

